


Vår vision



1985: 49 000 Inh

1990: 51 000 Inh

1995: 52 200 Inh

2000: 52 500 Inh

2005: 53 000 Inh

2010: 55 000 Inh

2014: 56 500 Inh

2018: 58 000 inh

STEADY GROTH







The vision of City Trollhättan

A proud and innovative city

with room for the future







10 300 commute 

to Trollhättan.

8 000 commute 

from Trollhättan.



Placebranding, Trollhättan

Who?
Inhabitants

Enterprise

Tourism

University

NGO:s

The City of Trollhättan



Brand position

 How do we want Trollhättan to be 

perceived?

 What do we want others to think about

Trollhättan?

 What reputation do we want? 



T A M B A M

VISITORSLIVING

The parts of Place branding, 

Trollhättan



This was the short version of the story of

Trollhättan, very much welcome to explore

it IRL..;-)


